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Paper : MINMKT3

( Consumer Behaviour—I )

1. RotrE® Tex fum 1%5=5

Answer as directed :

(a) SSAE o1 eifera |
CEIRESRERD
Motivation is a/an process.

(Fillin the blank)

(b) TRETS G SHIT SF HARSIAF T SLIAT AT
27 |
(%, 1 SR foraln)

Individual buying behaviour does not
differ from . organizational buying
behaviour. '

(Write True or False)
() IR 2 FRARA GO1 THRIT TCAY M|

Mention one example of commercial
source of information search.

(d) . S I-4RIR 1 Th T | @R

(o= 1= fo110)
Self-concept involves two aspects T’ and
‘Me’.
(Write True or False)
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(6)

(e)
a7 G A O/l & A SEE iy
(1 ot A7)
Any individual who purchases goods anc
services from the market for-his, or pe,
end use is called
(Fill in the blank)
2. v Gr o (R coreen fSFimh) 5x3=15
Write short notes on (any three) :
(a) T ST

(b)

©
@
(e
0
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Buying motives

A12F 699 IGRFIT 90! g

Consumer behaviour as a marketing
discipline
9 69T Sl o f@fS

Roles and status in consumer behaviour

2P CANGIR

Reference groups

P s

Decision rules

e qof

Social clagg
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(7))

3. (a) TeCSIE Wb (4 7 Toeias Grarm-asg A
fon B0z anm w4 1

10
What is consumer hehaviour? Explain

the different stages in the consurer
decision-making process.

S1e4q1 / Or

FemA goR [RER I, Taramz. =40
Explain how consumer .involvement
affects the decision-making process of

consumer with suitable examples.

4. (a) U HE A & 2 TR =< AE ©F Fmm
2T TETIYR e 41 |

What 1s information search? Discuss the

factors affecting internal and external
information search process.

10

<1 /Or

(b) TACSTER BMITS AAEA HE WS TR
A A0 |

Explain the role of needs and motivation
in consumer behaviour.

5. (a) Buyer’s Black Box Model®! Imym 911 10
Explain the Buyer’s Black Box Model.
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(8)

Wl /Or

(b) TECSIFA SBINS SIHGE Bla4
2O COE, AN 4 |

[ty

Explain how culture affects consumer
behaviour,

6. (a) ST TCoeIon Cvaes b wes ¢

< 10

Discuss the significance of personality in
consumer behaviour.

%1 / Or
(b) e G AR W GG
TSI 547 R4 o Cofer, Am4s <4 |

Explain. how the economic circum-
stances . and lifestyle of consumer
influence the behaviour of consumers,
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