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Paper : MINMKT?2

( Advertisement Management )

1. (@) % @ oo fes 1x3=3
Write True or False :

() SR Rerre TPET o[ IR
Rearom e (T = |
Industrial advertising:is also called
Business-to-Business advertising.

({i) TN 99 GEARFOR Rewrem oi2F[l
Rceorece e |

The local " store patronage is
advertised by the wholesalers.

(i) @7 fEpEa ol IMCI IR IR
38 I |

Cross disciplinary skills create a
barrier to IMC.

(b) R I [ T 1x3=3
Fill in the blanks :
(i) C20® QAR 90T RS T |

i1Is an impersonal form of

communication.

(i) QAR CfF (=" 90l IE ao"
PP |
Bonus pack is a sales

promotion technique.
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(iti) — (1 AIDA 3 257 Ffafae |
AIDA was introduced by :

p. oo WA B G forey

Write short notes on the following

4x2=8

(a) I S

Comprehension vs. Interpretation

(b) =N TN

3. (a)
(b)
P25/1528

Print Media

Rerem 7 Rerm o sfers fer 1o
1<y o <51 |

What is advertising? Differentiate

between advertising and personal
selling.

21/ Or

“Reris oY 2°a @i B speerss q[
R4, A A CAR S-IFS Teiglom o
ORI [ (I e 7T 1 7 k4

“Advertising means any paid form of
non-personal presentation and

promotion of ideas, goods or services by
an identified sponsor.” Explain.

4+8=12
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sege ol eIl B2 T R
RIIKIKS] SIS YR SICEOAT T | 41y
What is integrated marketing communj. 2

cation?  Discuss the benefits of
integrated marketing commumnication,

<1/ Or

) fed e e o R ARSI, 2125
o QTR R 2P (T 7R 0 2
7 40 3+9=12
What do you understand by sales
promotion? How sales promotion helps
the manufacturers, consumers and

traders? Explain.

What is_‘word—of—mouth’ in advertising?
Discuss the characteristics that
inerease the likelihood of success of
‘word-of-mouth’ communication.

&</ Or
(b) TGS FHAPTR AT T oprreel AT
o AT 1| i

Explain the diffusion proces®
adopting the innovative products:

of
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6. (@) P o IPARber Tomremz
34l | 3+8=11

What 1S copywriting? Explain the
elements. of copywriting.

591/ Or

(p) =T FAPER TGP - 6+5=11
Explain the following :
(i) T csd
Media budget
(i) STEBE TN

Broadcast media

- 2030 TL9 AFARANI fefee 20 981)
( Additional 20 marks for 2023 Batch )

7. (a) ﬁwwqﬁwmﬁ%ﬂwvﬁﬁm
713 | 10

Explain different steps in advertising
planning process.

&</ Or

(b) SR e of g TARAPRR. M
S \
What do you understand by public
relations? Explain with examples.
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8. (a)
(b)
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ERFSHCE AT B (N S 7y
s ?

10
How can consumer attention pe
grabbed by the marketers?

¥2qr / Or

e fRACARR T o741 5+5=10

Write notes on the following":

(i) RS TafS

Experimental approach

(i) Reres Reema

Regression analysis
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