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Paper : MINMKT
( Mm‘kct‘.im{ Manapgemaent )
Lo (@) ag o ey (@ | %3=3
Write True or IPalse

(1) N0 cae Q@) caran sisENg 24 |
Prices are the cost of products sold.
(1) S &R b Cace i (e B
BTSSR B |
Product life cycle' is  an
factor of pricing (decision.

(i) R DN Czem, S SEE |

Convenience goods are non-durable

internal

goodsi
(b) RN I *F .. 1x3=3
Fill in the ‘blanks -
(i) ABEIGER e B rel
There are — types of merchant
middle men.
(i) RS =57 Seom A LY |
Sales promotion incentives

are

term measures.
(iii) STSl & Gz

VPR GF 2FF |
Hire purchase is g type of
business.
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2.
write short notes on (any fwo) : by
(a) THS (Fedel] IERISAS]
pssential of a good label
(p) TP o T &
Trademark Vs. Brand
(c) R8-S G STFPRR
Objectives of after-sales service
3. (a) ﬁﬂWﬁ?ﬁWWlﬁﬁqﬁCmﬁw

oicaTe 73 P2 I

State the nature of marketing. How does
marketing-satisfy the wants of people?

<1/ Or

<RropE. SR (e ARFE T RE T
sy, SINE 72, B S [go 17 9 @
& CCS GFTS (F 2 ¥FI 1

«The scope of marketing is not just
confined to the sale of product to the

customers but is much wider.” Do you

agree with this statement? Comment.

(b)

4. \(a) ‘TSI JFEF AT KPS HAF I
aﬁwiﬁrmﬂn”m@ﬁzsww
TR WA W ZPT IR oS A
Aferfere R R ISACO!  STHICADATIL O

2P T |
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“Consumer behaviour is often said to be

a reflection of culture and society.”
Critically examine this

statement,
highlighting both the enduring ‘and
diminishing effects of cultural. and
social factors.
YR<T/ Or

(b) T&R AWysT [F 2 =y oo TR WM,
VIR A AT F=9CF Ao T | 3+8=11
What is market segmentation? Discuss

its bases, importance and limitations in
modern marketing.

cicPfees  wigew B 1. e {f®w ¢ons

TP AR eI RUPTZ T 47 |

12
Define

packaging. Explain the
advantages of packaging to various
groups. of people.

S[{1/ Or
(b) CCiHEET T e SN R F &

ffen sz oS samel smems sfRe
SISt 2

What are the various factors that need
to be taken care of in order to make

packaging attractive and efficient?
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6. (a)

(b)

(12)

CSlST RIR Sy
RTINS ey g |
BT oy, O
2 Iy
Discuss the role OfthSical : ??
How can one improve dlstrib .6

ut
. 5 5 . € e 5 1o
physical distribution system Dfﬁmency Zf

Y97/ Or

Discuss the ‘ environmental 5 L
affecting the 'selection of chanp itors
distribution. © of

7 Wﬁmmmﬁm(ﬁmzﬁ): 10x2=9g

Answer the following questions (any fwo) -

(@)

TSN TR ISR Aree- e (7 Sty

- ST 9T
“The present-day marketing is
consumer-oriented.” Explain this
Statement.
TS o0 e Somieiyz Seas w1

(b)

(c)

26P/267

State the objectives behind pricing of a
product.

AR Mo sreie o1 Rfey FIPIYR I
T |

Explain the various factors
influence the promotion mix.

that
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