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Paper : GECCOM3B

( Retail Marketing )

1. oo [MARRe RotraE Teg fa 1x4=4

Answer the following as directed :

(@) =ors e R eres A REes
IS G B9y P[E<P |

(W7 TSRy, fordl )

Foreign Direct Investment (FDI) is one of
the factors for the «growth of Indian
retailing sector.

( Write True or False )

(b) ‘Departmental store’ (% IP72sifde Sall
RFFICTa 9 ThI |

(o= =g foran )

‘Departmental store’ is an example of
uneorganized retailing.

( Write True or False )

(c) POP I 57 Gocel fordl |

Write the full form of POP.
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2. Y ORI (R e ),

Write short notes on (any two) :

(a)

(b)

(c)

(d)

26P/361

MO
AT GF 377 |

(um Ao, fore )
Value’ is the relationship between
customer’s

€xXpectation” and paying
ability. |

( Write True or False )

4x2

IR TP PRTTR

Functions of retailing

P IPTRE THS AF_ER
Types. of retail location

AT T

Direct marketing

BCAGF JpIl TER
E-retailing

Mede o epRAbe pa RS @@
ey 8+4=

Discuss about the various types of
organized and unorganized retail stores.
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(b)

4. (a)
(b)

S. (g
16P/361

(7))

24 / Or
W R fercat oft 6 921 2 ST FgS AT
RGN RadmR e 41 | 2+10=12

. What do you mean by retailing? Discuss

about the evolution of retailing in India.

R R R W R TER @R

S{[CeTo= <P | 6+6=12

Discuss about retail product planning
and retail branding strategies.

Y2491/ Or

WA RE TP S 397 | #5108 4D
& e oo g o o SRR

uecifl 6+6=12

Discuss the. types of retail locations.
Also mention about the various
determinants of choosing a retail store
location.

P RER T Frarem cras 2eifie a1 g
IR e ARC™ =em= <47 | 12

Discuss in detail about the various

factors influencing setting of retail
prices.
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(8)

721 / Or
(b) Rl 257 R R[fsT SAmEPTE ¢ e |

Narrate about the different: factors of
sale promotion mix. -

6. (a) ‘Vending machine’ e ot f& @
SIS R TIPS RAC SO 1 |
2+10=1

What do you ‘mean by ‘vending
machine’? Discuss about the non-store-

based retailing.
<1/ Or

(b) e sl e ot g g [EE
e wERmeR [REc@ Seem-n 911 2+10=1

What do you mean by consumer
sawareness? Discuss about the social

responsibility clause of retail marketing.
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