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State whether the followin
True or False -
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(d)
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The introduction stage of a product life

cycle is generally. marked by high saleg
and high profit.

AT ST 3o e ererfe 7 |

Competition influences the product
pricing decision.
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Sales promotion and advertising are
same.
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The volume of production does not
influence the choice of channels of
distribution.
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o, TS A & AR I T 1x4=4
Fill in the blanks of the following :

(@) TR T qReme T/

Modern concept of marketing is

oriented.

(b) RAMI PR T WOl T |
Promotion is an element of

(c) O Seoe-SorsTe] MY 18
I = |

method is also ‘known as
manufacturer-consumer channel.

(@) TRowam qaee BRI & v |

The channel of distribution is major
variable of mix.

3. oo T RENERT @94F9 Y Gl 4x3=12

Write short notes on'the following :

(@) T R
Targeted Marketing

(b) NS CIBw

Product Diversification

(c) il Tou (A=A
Skimming Pricing
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cqyfa R YRR ST 2T iy
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«Under modern marketing . concept,
is the king.” Explain.

consurner

&2« / Or
Byojeey fira’ 2 R Axag SAMITTR TR0
547 | 2+8=]

What is ‘marketing mix’? Explain the

elements of marketing mix.

a@ﬂmﬁﬁﬁﬁﬁﬁwﬁfxﬁﬂmﬁm
e A 90

ss in brief the different stages of

1

Discu
developing a new product.

=<1/ Or
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e 2z R AT ? 4+6=10

What is product life cycle? What
strategies a marketer has to adopt to
overcome the hurdles of the growth

stage of a product?
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R 0

2+8=10
Define price. Explain the roje of pricing
in marketing mix,

[T/ Or

b) T R B2 0 AR [ e 0=
TS ReToa1 = ST W 4 |

2+8=10
What is ‘pricing’? Explain the factors to

be taken into consideration while
formulating a pricing policy.

7. (@) R ovF /2 o aRvm 9B Ref

AOIRS ACHGANTS! S ST T 9] | 2+8=10
What is sales promotion? Explain the

need and importance of sales promotion
to a business enterprise.

%<1/ Or _
(b) ‘cEifeT R’ Ffercet & go 2 sy Reaee
TR SEFT SCABAT 1 | 2+8=10

What do you mean by ‘physical
distribution’? Discuss its

role in
modern marketing.
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8. (a) TR = RGN TS 1207 forsy |

Distinguish between market

. lng and
selling.
<71/ Or
(b) ﬁﬁﬁﬁv@mmwm@ﬁw
<911

Explain the importance of market
segmentation for a firm.

9 (@) &b AR g QFBPIYT RIS

9T 5
Discuss the important features of a
product.

=T/ Or

(b) A ARFTAR SRR Ry scamse w4 |

Discuss the objectives of gz product
planning.

10. " fa) <01 ARHNT TPT AT U FERA e
REc seamser 41 1 5
Discuss the new product pricing
strategy of a firm.

26P/269 ( Continued )



(b)
11. (a)

(b)
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SI9 / Or
01 AR iraperes T PR G g
SO F1T |
Discuss the Promotiona] pricing
strategy of a firm.
R&T 2T PP R siermoe A1
Discuss the characteristics  of sales
promotion.

[T/ Or

c@mﬁ‘@ﬁ%ﬁﬁ%ﬁmﬁmw
sl

Discuss the different

channels of
physical distribution.
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