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( Direct Mnrkcting )
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Answer the following as directed
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Primary goal of direct mark

RARC

Cting

( Fill in the blang,

(b) TS TP NOTSIET SN, oy

Catalogue _marketing is
useful, when

(i) 1% CRCR i1

the product is service

() PO AR R gy

eSpeciauy

visual product detail is important

(@i7) S1T 2PN QN

mass reach is desired

(iv) BT NS AT AcarsE

real time feedback is needed
( = Saq¢oT Ffo Sfene )

( Choose the correct answer )
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(c) T fRomas TAM T 5L {2
what does TAM stand for in market

anaIySiS?

(d) oo ASEAFITS JRZS YR ol (e’

What is a common intensive.used in
direct marketing?

(i) TEE
Long explanation
(ii) TH T
High price
(i) R SRRl FRR
Free gift or discount
(iv) S8 2l

Unclear offer
( o= Te1Co! A Sfepear )

( Choose the correct answer )

(e) TS e YRS & & awde A 2

What does a time-limited offer usually
include?

(i) Tosfma= e Rargam

A free service forever
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(i) =rPred et STgSiy

A deadline to respongq

(iii) 401 RaEfEss I8

A confusing message

(iv) AR Sife

A list of features

( Choose the correct ansy,
er)

AR SR, COSTATT 212 ey | i
(ﬁm'ﬁW)

is the number of time an aq :

i
shown to a user, regardless of Whethe:
they . click on it or not.

(@) —_ CXR T REM ORI e wyprefine
I S A TR T T @
Reopee | (?ﬂﬁ‘bﬁﬁw)

is the percentage of people who
view an ad and complete a desired
action, such as marketing a purchase.
( Fill in the blank)
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vy et feae aife corer A ool T 2
What is the first step in developing a

marketing campaign?

(i) < Yl A0
Launch the product
(ii) =OR M AT P
Select media channel
(iii) 2oTA o AR
Define campaign objective
(iv) e Reamd

Analysis of competitors
(&% TeCo! A1 Sferedn )

( Choose the correct answer )

2. wae fRAERT R @ SiRER 8o e 55 e o7 -
_ ‘ 3x4=12
Write shortnotes on any four of the
following :

(a) AHIS IHETFI
Traditional marketing

(b) SUSEF ISP

Database marketing
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Product market

(d) <ISIFTIT SR

Marketing cam paign

(e) AOIF CJISICHIST '\*‘«zlwia'rr'T
Direct mail campaign

(7 FesFI9

Personalization

(g) SOIRCAL 1o

Internet advertising

3. (a) TFAS POTF IQEFIN ], RUSEE SRS
I [[RS5SIT a6 <597 |
Discuss .in detail the meaning, Scope
and characteristic of direct marketing in
business.

10

W<T / Or

(B) - or® ISR ST @Gy TomER -
AfSeifa Reseg Seemsar =7 |
Discuss in detail the important factors

influencing the eémergence of direct
marketing.

26P/313 { Continued )



(b)

(b)

26P/313

(11 )

eroPF JERAPAT P qfercat & e 2 sy
TS Al SO TR CFEPEz e
41 | 2+8=10
What is direct marketing strategy?

Explain the strategies that are usually
adopted for direct marketing.

Y491/ Or

HOrT TEEIFEN AR J[{ O - &dw
Afes W wifad sfese Tz
SHICATOATRPSICA A5 T | 10

Critically analyze the ethical and legal
considerations involved in ‘the use of
direct marketing media.

AT IGRIIN  AfewFIq [F2 oers
ITGEIFIN  AGTFR AH @A oo =,
GG BRI o 2+8=10
What is segmentation in direct

marketing? Discuss its benefits in
regards to direct marketing.

w2{r/ Or

TorT GRS WSSHFI| RiSq *m=fe Suzgq
TEFIE DA 40 | 10

Explain the different types of
segmentation in direct marketing with
examples.
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6. (a) CRHA Wy fy ? G
SIPIN SICHATBH] 3y - ety

What is mobijle marketingp D: 2%
basic types of mMobijle m »

(b) mwwﬁmﬂww%
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