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Paper : COMMKTCSC

( Consumer Behaviour )

1. 5% farmee Rotrpe Ses fi 0 1x4=4

Answer the following as directed :
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Consumer behaviour is a branch which
deals with the various stages a consumer
goes through before purchasing products
or services for his/her use.

((\Write True or False)
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Brand/Culture is an important' factor
for.“an “individual’s needs, wants and
behaviour.

( Choose the correct answer )

(c) QI e 52
What is brand loyalty?
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Write the difference betweep
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2. wY o forn (R G wif<dn)

Write short notes on (any four 27

(@) TR SOH HeRETTR

Determinants of consumer behavigy,

(b) 2T ST B (€2l

Consumer need and motivation

(c) =R CAlb
Reference groups

(d) a2S< ey
Personality of consumers

(e) 2AZHT TiTww
Consumers involvements

() 2zF S
Lifestyle of consumers
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What (g you mean by consume
behaviour? Explain the importance ©
study of consumer behaviour.
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What do you mean by consumer
decision-making? Explain the stages of
consumer decision-making process.

4. (a) SR W Jferce [ q@ 2 ARI GHITO. OA[
FF 2GR LR SO 41 3+7=10
What do you understand by information

search? Discuss the stages of information
search processing in consumer

behaviour.
w3qr / Or
(b) TR Trww e 7 g [y ww =
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What do you understand by buying
motives? Classify different types of
buying motives. ‘
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What do you mean by socio-cultural
factors of consumer behaviour? Discuss

the elements of culture that influences
the consumer behaviour.
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What do you understand by s °l

o ci
class? Explain its nature. A
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Discuss the ‘personal factors that
influence the consumer behaviour.,

Y&/ Or

(b) U] HHE© ST CICTRT AP 1o
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Explain  the psychological factors that
influence the consumer behaviour.
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