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1. (o) fFafRe RIfEmsm @ firey e - 1x3=3
State whether the following statements
are True or False :
() TRee . Seema |
Marketing is producer-oriented.
(i), O TP (R A=Y T s dfem
22 AT |

Information search is the first stage
of consumer buying decision
process.

(i) IS R (e T QM |

Personal selling is a two-way
communication,
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(2)

(b) =TS fim AR [T 1x3=3
Fill in the blanks of the following :
(i) TI9 TR -, ., S
AN |
The product —mix is .three-

dimensional-breadth, , and
consistency.

(i) o2 TS A AR T SIS T I
e s _ (e I/

Setting a very high price for a new

product initially is known as

(iii) % A oIS T¢I S W S
ofSeaIa FMA 2T AT P |

it identifies the product and

distinguishes it  from other
competing products.

2. wors fra & e RRGA o3 G o 4x3=12

Write ‘short mnotes on any three of the
following :

(a) R~k
Marketing environment

(b) =i e

Marketing mix

(c) Sife fRvies

Social marketing
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(3)

(d) =TT s
Online marketing
(e) T e

Product mix

3. (o) RoIFR wIzw fiy o =R VIREICRERI R ITAT
I IFg Tmy 9 | 2+(4+4)=10
Define marketing and state its objectives
and importance in today’s ‘world.
¥4/ Or

(b) <ER Rerem 2 quR Rewerm fReomzs R
ST 91 | Gfeifewrm Redmg T & Toge
e 2’99 A | 2+(4+4)=10
What is market segmentation? Discuss
the bases for market segmentation.

What will be the. suitable base for the
marketing of television?

4. (a) T=FN OIG R AT TR P e
SRR . 3+7=10

What'is consumer behavior? Explain the

process of consumer buying decision.
<1/ Or

(b) 0] fSHR ToU AR (PRI geR (CofcEa
fafen sreRRld W AR e 3 w11 |
5+5=10
Describe the various internal and

external forces that influence the pricing
strategy of a firm.
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5. (g

(b)

- 6. (a)

(b)

(4)

SR e & @2 @R ﬁm TR
e e 9 | 3+7=10

What do you mean by promoﬂon9
Discuss the components of prometion

mix.

&4 / Or
fRe{erel sfcamas iz ol | SRECIRICERICEIEEN
EMEPTR. A1 9 | N e 3#7=10

Define marketing research. Enumerate
the techniques used, in marketing

research

LIS @?:{6@ forcet ﬁ @7 oA S
(Figeis) Rfen oS Rerm o P
Wﬁﬂﬁiﬁ@ﬁ@@l | 4+8=12
What is meant by product life cycle?
Describe how marketing strategies
change during the different stages of the

product life cycle (PLC).
| &4/ Or

ﬁ?ﬁmﬁ?ﬁ—?ﬂmmﬁ_m

(G PRI (R SICAD M1 4+8=12

What is channel of distribution? Discuss
the factors influencing the choice of
channels of distribution.

* *k %k

4 SEM FYUGP COM

P25—7000/1486 (FIN/MKT/BNI/HRM) C4B

=



