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1. (a) Enumecrate the marketing functions and
describe those functions. | 16

Or

(b) ~ What is marketing-mjx ? Comment in brief
upon its ingredients or inputs.  6+10=16

2. (a) What is meant by Consumer behaviour ?
- What are the usual steps of the buyer
process ? 6+10=16



(b)

(@)

(b)

(a)

Or

Evaluate the role, scope and importance of
marketing information systcm. 16

Discuss the stages in the Product Lifc Cycle.
What is significance of product life cycle in
product planning and development ?
10+6=16
Or

Evaluate the importance of pricing in a
marketing programme. What are the typical
pricing objectives ? 8+8=16

Comment on the role of distribution channels
in marketing and distribution. - 16

Or

How Promotion influences demand ? What
are the three basic purposes of Promotion.
8+8=16

Why it is necessary to scan marketing
environment 2 What are the controllable and
uncontrollable variables in marketing
environment ? 6+10=16



(b) Write short notes on the following :

(1)

(i7)

(iii)

Or

5+516=16

Social marketing versus._ scrvice
marketing.

Mass marketing versus Relationship
marketing.

International marketing.




