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1. (@) SBFE fw’ foe 1x4=4

Write True or False :

(i) IR I (@ gz 5L @ |

Marketing and selling denote same
meaning.

(i) e oo Reem =1
All publicity 1s advertising.



(iti) 2P B W Iy WEaeR TS
NFT 7 |

Consumer’s behaviour has no
difference with buyer’s behaviour.

(iv) T I W T e lga
= |

Product differentiation and market
segmentation are same.

(b) ﬁﬁ"ﬁqw : - 1x4=4
Fill in the blanks :

() 0 TN [eT R 9v  Semem
EXC| |

is one of the components of

physical distribution mix.

(i) R&E ©gq sgfe a=en @[T
A SP® |

The modern concept of salesman-
ship is based on the idea of

(it}) A2 T afoe Bl *IWC%9 ST |
Customers’ buying process has
steps.

(iv) ITR PR S IS S !
Market survey and market research
are




2. oy et ot (R @A ﬂﬁfs‘t) 4x4=16
~ Write short notes on (any four :
(@) TEHRFIA AR
Marketing environment
(b) &S Jf§osqd / Market segmentation

(c) =1 =9 / Product mix
(d) R="« / Advertising

(e) @ a3fe / Buying motives
() XA ReFe / Retailers

3. (a) IT[IFF A4S < AR BCAN FA 1 7+7=14

Discuss the naturew and scope of
marketing.

<t/ Or

(b)) TR e TomEreER S 62 9Ol sfeRER A
e eoRe ger. BN T SempRs R
HCEAT <911 6+8=14
What are the‘elements of marketing mix?

Discuss ' the important variables of
product mix of an organization.

4. (a) TtereR wHF A T oI TocereR
IS Aol REE P Wi TAMEPRRS
Y@ e 34 | 4+10=14
What do you mean by consumer
behaviour? Discuss the economicC
determinants Wwhich influence the
consumer behaviour.



we<r/ Or

~(b) m%W%WWWWWl 14

5. (a)

(b)

(b)

Discuss the bases for market

segmen tation.

T REE P B g ? @9 ARSI I
o ey S $4 | 4+10=14

What do you understand by ‘product
planning? Discuss the basic components
of product planning. |

241/ Or
T wigerd e @) e SRens
eI (AFEPER W 1 | 4+10=14

What do you (mean by product
packaging? Discuss the essentials of
good packaging.

e I IS ARFR Regom -
FrE A€ _ORPIRI KA oo w11 7+7=14

Discuss. the functions and services of
wholesaler in modern marketing.

&</ Or
o9 TR St o Sgem < | qeH
@FAE RO g9 vl U g0 74714

Discuss the rple of pPhysical distribution

system.. How can one Improve efficiency
of physical distribution system?
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o ‘B’ forxn - . 1x5=5

Write True or False :

(1) =T B A (R AT JCTFO A
ARTEPTYZ (1R Tferear =i fortre 2 |
Creating customers means
exploring and identifying the needs
and requirements of customers.

(ii) TEFFIY HF ARFTI AR G =
The scope of ‘marketing’ and ‘selling’
are same.

(@) T RE'F (o ‘@ IHI AN Tl
FEI IR

‘Buying motives’ are compared with
‘Black box’ of a plane.

(iv) TG ﬁwcfwwww

ol I |

Test marketing is the part of new
product development process.

(v) T3 o7 4R Prame qor Rem w4
b1 T (R Afeeifae | |
Competition is a factor which
influences the product pricing
decisions.



(b) @ IR RY T 1x3=3
Fill in the blanks :
() SIOFNA T S B A |
Packaging facilitates product
(i) ‘G -9 A2 V@ A9 2R
<P |
‘Label’ helps in avoiding (the,

confusion.

(iii) ISP T (o S SE 7 = |

Marketing begins/ and ends with
the

2. o O forn (R e wifsn) - 4x4=16
Write short notes on (any foun :
(@) TT HFW
Product positioning
(b) Retem =99 BIRG P

4P’s of marketing mix

(c) “emas
Warehouse

(d) o A0 T~z
Inventory control

(e) TumE=
Globalization

(H TN oz

Trademark



3. (@) TPTR IR ROE TR ogfs oF @y

(b)

(a)

(b)

(@)

GIRAT 4T 3+8=11

Explain the nature and importance
of marketing as a business function.

<1/ Or

NS HE  IWYfele  quRed s
NYFT Tl | 3+8=11

Distinguish between the traditional’and
modern concepts of marketing.

RFY W69 T 5 o1 2 Repeere 239 wreon
I 0 4+7=11

What do you mean/ by consumer

behaviour? Explain. itswsignificance in
marketing.

29l Or

&N IHYTFII SNYEIZ. A ] | 11

Discuss the bases for market
segmentation.

T3 ARPEAl e [ g @B T w9
QST AfGACHT S SCEAB= 1 | 5+6=11

What. do you understand by product

planning? Discuss in brief the process
of introducing a new product.

5]/ Or

(b) SROReR ke fa | SO ORI SRR

QREPTYR wCes #9 | S+6=11

Define packaging. Discuss the essential
features of good packaging.



6. (a) g1 P e e’ Prame ger REE

a1 TAMPINE Scarms) 341 | 11
Discus$ the factors that influence

the ‘pricing decision’ of an organization.
Y91/ Or
(b) LI A 5Y%+5%=11
Write in short : .
() 2R R Seqwe
Component of promotion mix

(ii) G TAMITTR

Components of communication

7. (@) @I Resq gfem a2 w39 [ogq afemn
39 | 4+8=12

What is channel of distribution? Discuss
the factors governing the choice of
channels.of distribution.

5251/ Or
(b) ‘TGEOFIRNT TeOFIIT A, ﬁr@ (©Eq
P-PI& <= |’ FCADAT FT | 12

“The middleman can be eliminated but
not his functjons.” Discuss.

* & Kk



